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Social media has been shared content that is created by the CGM (consumer generated
media) via the Internet. Social media can be included in the contents to the personal
feeling. Emoticons and Images has used to emotional communication in the Social media.
Also almost contents in social media are assessed by personal feelings.
In this paper, we summarize the features of communication style and social media
usage trends. Also we think about the relationship of creativity and feeling in the contents
of social media.
1．はじめに










― Relationship of Creative Thinking and Feeling Shared
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